
111 million - the global number of ticket sales for French movies 

2014, a banner year for French cinema 

According to figures published by Unifrance, the entity that promotes French films abroad, 111 million 
tickets were sold for French movies worldwide, generating more than €640 million in revenues – up 
19% from 2013.

This is the second time in 20 years (when such statistics began to be collected) that French films broke 
the 100 million mark.

For Jean-Paul Salomé, president of Unifrance, 2014 was a very good year, partly because it was 
“representative of the diversity of our productions.” Seventy features sparked sales of more than 
100,000 tickets, and 14 films drew a million TV viewers outside of France.

French films highly appreciated

This success can be explained in part by the exceptional performances of three films : Luc Besson’s 
Lucy (the biggest French hit abroad, with ticket sales of 53.6 million), Philippe de Chauveron’s Qu’est-
ce qu’on a fait au bon Dieu, and Christophe Gans’s La Belle et la Bête.

Other noteworthy films included Olivier Dahan’s Grace de Monaco, the Futurikon studio’s Minuscule -
La Vallée des fourmis perdues, Nicolas Vanier’s Belle et Sébastien, Dany Boon’s Supercondriaque, Jalil
Lespert’s Yves Saint Laurent, Thomas Lilti’s Hippocrate, Céline Sciamma’s Bande de filles, Marie 
Amachoukeli’s Party Girl, and Thomas Cailley’s Les Combattants.

A cultural policy of incentives

Noting that movies are the leading cultural-related leisure activity of the French, Frédérique Bredin, 
president of the National Center for Cinema and the Animated Image, says it’s “thanks to the 
government that French cinema has maintained its excellence” and that the country has the most 
dynamic film industry in Europe, in terms of both the films themselves and the cinemas that screen 
them.

France’s cultural policy offers strong investment incentives. Tax credits for filming and production, 
instituted in 2004, have had a strong impact on the production and distribution of French films in 
France and abroad.

Nationally, the government’s very popular 2014 decision to lower the VAT on movie tickets for young 
people and families significantly increased the number of young people who go to the movies. The 
number of viewers under age 14 rose 15%. In the age of streaming and illegal downloads, this is an 
important challenge. The younger generation has to be habituated to watching films at theaters and 
thereby support cinematographic activity in the years to come.
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